


NEXT PHASE OF REBALANCING
DECISIVE NIVEA TURNAROUND PLAN

LA PRAIRIE IMPROVING WITH SOLID 
UNDERLYING FUNDAMENTALS

MULTI-YEAR DERMA
OUTPERFORMANCECONTINUES

RETURN TO PROFITABLE GROWTH 
STARTING FROM 2028





DERMA CONTINUES
MULTI-YEAR OUTPERFORMANCE

organic sales growth



DERMA OUTPERFORMING
ACROSS REGIONS

organic sales growth, Q2 2026
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NEXT CHAPTER AQUAPHOR
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HEALTH CARE STRONG H1
DRIVEN BY INNOVATION



organic sales growth, NIVEA incl. Labello 

EU TRADE CONFLICTS

EU SUN SEASON PHASING

INNOVATION PHASING & 

DESTOCKING

MIDDLE EAST CONFLICT 

CORE PORTFOLIO



NIVEA REBALANCING
PHASE ONE

ACCESSIBLE
FACE CARE

LOCALIZATION 
WITHIN A FRAME

FACE + BODY, 
DEO



GLOBAL EUROPE EMERGING MARKETS
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FOCUS ON ACCESSIBILITYAND PENETRATION

REIGNITE GROWTH THROUGH 
INNOVATION ACROSS ALL CATEGORIES

FULLY LEVERAGE@7V/"íN LOCAL RELEVANCE

STEP UPHIGH-IMPACT 
CONSUMER-FACING INVESTMENTS
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