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1.5 - 2.0%

~5.0%

Global skin care market growth

GROWING
IN CHALLENGING MARKETS

2024 2025



Organic sales growth, NIVEA incl. Labello 

GROWING
IN CHALLENGING MARKETS

CONSUMER

+2 .5%

GROUP

+2.4 %

HEALTHCARE

+9.3%

LA PRAIRIE

å4.5 %

FY 2025

DERMA

+11.7 %

NIVEA

+ 0.9%

TESA

+    1.8 %



BEIERSDORF 
SKIN CARE

COMPETITOR 1

COMPETITOR 2

COMPETITOR 3

COMPETITOR 4

+3.7%

SKIN CARE OUTPERFORMANCE
CONTINUES IN DIFFICULT ENVIRONMENT



+11. 7%

FY

+9.9%

Q4

÷1.  5 BN

NET SALES

Organic sales growth

DERMA
UNDISPUTABLE SUCCESS



+8.8 %

NORTH 
AMERICA

FY organic sales growth

+16 .3 %

EMERGING 
MARKETS

+8.3 %

EUROPE

EXCEPTIONAL PERFORMANCE
ACROSS REGIONS

Organic sales growth, FY 2025



2024 2025

10.6%
11.7%

SUSTAINABLE
OUTPERFORMANCE

Organic sales growth

DERMA COMPETITOR 1



BREAKTHROUGH INNOVATIONS
THIAMIDOL & EPICELLINE ROLLOUT



WHITE SPACE EXPANSION
EUCERIN ASIA



HEALTH CARE OUTPERFORMANCE
DRIVEN BY INNOVATION

+9.3 %

FY

Organic sales growth



NIVEA NAVIGATING
CHALLENGING MARKETS

Organic sales growth, NIVEA incl. Labello 

+0.9 %

FY +1.9%

Q4



MASS MARKET DECELERATION 
ACROSS REGIONS

FY 
2024

LTM 
Jul 2025

Q4 
2025

FY
2025

4.1%

2.0%

0.0%
0.5%

GLOBAL

VOLUME
MASS MARKET

FY 
2024

LTM 
Jul 2025

Q4
2025

FY
2025

5.1%

0.7%

-1.5% -1.4%

EMERGING 
MARKETS

Volume market development, source: Nielsen



NIVEA CHINA
REPOSITIONING COMPLETED

Organic sales growth

Q1 Q2 Q3 Q4 FY



BACKEND LOADED PIPELINE



NIVEA EPICELLINE ON TRACK
STRONG INITIAL RESULTS

SELL-IN

SELL-OUT

RE-
PURCHASE

Q1



-4.5 %

FY

Organic sales growth

+3.8 %

Q4

LA PRAIRIE WITH IMPROVED Q4
VOLATILITY WEIGHS ON Q1



TESA 

Organic sales growth

AUTOMOTIVE
CHALLENGING MARKET

ELECTRONICS
DYNAMIC GROWTH ENGINE

CONSUMER
DIFFICULT ENVIRONMENT

+1.8 %

FY

+1.1%

Q4



FY 2025
FINANCIALS



GROUP 
RESULTS 2025

ORGANIC 

SALES GROWTH

+2.4 %

+10bps
vs. 2024

EBIT 

MARGIN

14.0 %

+4.9%
vs. 2024

EARNINGS

PER SHARE

÷4.25

EBIT margin excluding special factors



SEGMENTS 
KEY FIGURES

EBIT and EBIT margin excluding special factors

2025 
7@ ÷ ?7>>7B@

2024 
7@ ÷ ?7>>7B@

CHANGE
NOMINAL ORGANIC

CONSUMER

SALES 8,176 8,162 0.2% 2.5%

EBIT 1,108 1,094

EBIT MARGIN 13.6% 13.4%

TESA

SALES 1,676 1,688 -0.7% 1.8%

EBIT 270 276

EBIT MARGIN 16.1% 16.3%




