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EBIT MARGIN 13.4% 13.9%

excluding special factors, except profit after tax
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WORKING MEDIA FOCUS

Working media vs. non-working media
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I Working Media
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Organic Growth/
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34.4%
3.4%

6.0%

13.4%




— y AP
= = S — - B i
= = -.. . \\ ”~

Q p ;(3» (-(\\\
s AUTOMOTIVE Bw' '
GLOBAyARKET DECL'” E

/

-

" ELECTRONICS
1 STRONG PERFORM/

®

ONS’.’ M - ‘

VI



Beiersdorf




CAPITAL



TOTAL GROUP

Organic sales growth 4-6%

EBIT margin slightly above previous year's level
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