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Disclaimer

Some of the statements made in this presentation contain forward-
looking information that involve a number of risks and uncertainties.
Such statements are based on a number of assumptions, estimates,
projections, or plans that are inherently subject to significant risks, as
well as uncertainties and contingencies that are subject to change.
Actual results can differ materially from those anticipated in the
Company’s forward-looking statements as a result of a variety of
factors, including those set forth from time to time in the Company’s
press releases and reports and those set forth from time to time in the
Company’s analyst calls and discussions. We do not assume any
obligation to update the forward-looking statements contained in this
presentation.

This presentation does not constitute an offer to sell or a solicitation or
offer to buy any securities of the Company, and no part of this
presentation shall form the basis of or may be relied upon in
connection with any contract or commitment. This presentation is being
presented solely for your information and is subject to change without
notice.
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Key Figures — Group

Jan. — Sep. Jan. — Sep. Change

2012 2013  nominal/ like-for-like

mill. € mill. € in %

Sales 4,566 4,674 +2.4 +7.3
EBIT 558 650
Profit after Tax 358 433
Earnings per Share in € 1.55 1.88
EBIT * 575 650
Profit after Tax * 370 433
EBIT Margin * 12.6% 13.9%
Profit after Tax Margin * 8.1% 9.3%
Earnings per Share in € * 1.60 1.88

* Excluding special factors
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Key Figures —tesa

Jan. — Sep. Jan. — Sep. Change

2012 2013 nominal / like-for-like

mill. € mill. € in %

Sales 750 791 +5.5 +9.3
EBIT 99 140
EBIT Margin 13.2% 17.7%
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Consumer Sales Growth

(Sales growth in % on a like-for-like basis)

2012 5 2013
+6.8% - +6.9%

Q1 H1 9M FY Q1 H1 oM

(* Sales in mill. €)
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Consumer EBIT

(in mill. €; excluding special factors)

351
327
12.8%* pEERITY (VR 13.3%*
[
Q112 Q113 H112 H113

(*EBIT margin in % of sales; excluding special factors)

510

476

OM 12 9M 13

606

12.0%*

FY 12
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Consumer Sales per Region

(by origin) Jan. Jan. Change
— Sep. - Sep. like-for-like
2012* 2013
_ _ - = Western Europe has
mill. € mill. € in % returned to positive
Western Europe 1,727 1,708 +0.3 growth
Eastern Europe 444 431 -0.8 = Eastern Europe
North America 241 247 +5.2 slightly below previous
year
Latin America 474 449 +15.5
= Strong sales increases
AIAIA 930 1,048 +18.9 in Latin America and
A/A/A
Total Consumer 3,816 3,883 +6.9

* The prior-year figures have been adjusted due to the reclassification of the Turkish affiliate from Western Europe to A/A/A
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Blue Agenda

Blue Agenda Key Drivers

e¢e*Biue Agenda Brand

We will be the No. 1 Skin Care We combine leading brands,
company in our relevant categories big innovations and world-class
and markets. advertising.

We are Skin Care Leading Brands I n novati on

Closest to Markets Big Innovations

World-Class Advertising
Shopper Connectivity

Emerging Markets

We are small and act with maximum We are Belersdorf...
focus, speed, and efficiency. We are unique!

Efficiency

Focused One Team
Fast & Flexible Top Talents
Lean & Efficient Values & Culture

Organization
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Guidance 2013

Sales development on a like-for-like basis
Profit development on an operative basis

Consumer ‘ |
B Sales growth 6-7%
m EBIT margin above 12% Total Group
B Sales growth 6-7%
® EBIT margin around 13%
tesa m PAT margin 8-9%
B Sales growth 6-7%
m EBIT margin around 16% ‘ ‘

2012 data for reference:
= Consumer EBIT 12.0%*
= tesa EBIT 13.0%
= Group EBIT 12.2%*
= Group Profit After Tax 7.9%*

* Excluding special factors

Results 9M 2013 BDF 9000
November 5, 2013 | 9 Beiersdorf



Conference Call Results 9M 2013

Questions and Answers
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How to Contact Investor Relations

Beiersdorf website
www.Beiersdorf.com

IR Hotline

Tel: +49 (0) 40 4909 5000

Fax: +49 (0) 40 4909 18 5000

Email: Investor.Relations@Beiersdorf.com
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