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FINANCIAL HIGHLIGHTS FY 2023

STRONG DOUBLE-DIGIT SALES GROWTH
FUELS PROFITABILITY

Consumer, tesa

Organic Sales e
. +12

oL -:
Growth ; F?"'r" .

Beiersdorf



REVIEW FY 2023

FASTEST GROWING

BEAUTY COMPANY

+16.2% +24.0% +4.2% -15.4<,
NIVEA DERMA HEALTHCARE LA PRAIRIE

Consumer tesa*/

+12.5% +3.29
. .

S S S

NIVEA
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Organic sales growth; NIVEA includes Labello
Page 3 February 29, 2024 | Beiersdorf | Full Year Results 2023

Eucerin Hensoplast] ) A PRAIRIE

SWITZERLAND
Elastoplast

Group

+10.8%



REVIEW FY 2023 - NIVEA
Perfect mix

RECORD YEAR FOR OUR ® @%ﬂ

I‘ o N N IVEA 60% Pricing 40% Volume

Strong volume growth
despite significant pricing

in Sales

0 S Investments are paying off

) eCom growth >
o 2x offline growth
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Face Care

/ﬂ\55% Core
4"’ 45% Innovation

@ 1/3 Price

@%] 2/3 Volume

Accelerating Trend
Strongest NIVEA

category in second
half 2023

+242,

All regions growing




REVIEW FY 2023 - NIVEA

BIGGEST SUCCESS EVER IN FACE CARE

Outstanding Development - Creating a Market

THE MOST EFFECTIVE

COSMEE—

ANTI-SPOT
INGREDIENT

IN THE WORLD?

@ @ Global Sales 2023

China Luminous630 Sales

+131%

C ELLULA o
> & | +51%

110 AINIS) IC A
ANTISPOT | tNT'SPOT/l
)ST-ACNE MARKS SERUM
SPOTSERUM  SKINPERFECTING
EEEEEEEEEEEEEEEE ’
_—

2019 2020 2021 2022 12023

in 2023
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REVIEW FY 2023 - DERMA

SUCCESS STORY

Aquaphor

Eucerin

—~————

CONTINUES - DELIVERING ON ALL STRATEGIC KEY PILLARS

€1.252bn

+22.1%
CAGR

+7.4%
CAGR

2017 2020 2023
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Eucerin

| ———

DERMO PURE

RRRRRRRRR
TRIPLE EFFECT

SERUM Derma FY 2023

vz +24.0%

AAAAAAAAAAAAAAAA

Innovation stays a key driver:
+49% Thiamidol

eCom growth +28%

Eucerin Sun outperforming
around the globe + 58%

+40% sales in LatAm
and Africa & Middle East

Beiersdorf



REVIEW FY 2023 - DERMA - AQUAPHOR U.S.

AQUAPHOR'S BEST

YEAR EVE

enlabz: Aquaphor

| ﬁ
Advanced \\5 "l
"Efﬂpy Advanced =
T
aty
e

oan Merapy

Aquap hor&
LHEALING OINTMENT |
_ Advanced Therapy ==~

T
0

Outperforming the body category

Social media acceleration

+1 BILLION views on TikTok
TikTok
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Aquaphor

&
+362% =

Aquaphor

Aquapho ST 20 hor
T inmediate Relief

g . SUNSCREEN
for very dry lips

Immediate Relief alrs & Protects
frseverely dry lips  # Proven to relieve drynesiverely dry lips
and soothe chapped, dsunctrum
relieve dryness  Cracked |IDS 30
ppel
\Fragrance free and

and Paraben free

.35 FL 0Z. 10mL ETWT 17 0Z. 48g 35 FL 0Z. 10mL

Leveraging Lip via Gen Z

w Vs

DRY CRACHED SKIN DRY HANDS FRICTION & CRACKED MINOR CUTS
& CUTICLES ~ MINOR BURNS CHAPPED LIPS  HEELS & FEET & SCRAPES

#1 Dermatologist-recommended
brand for 6 skin conditions




REVIEW FY 2023 - DERMA - EUCERIN KOREA

STRONG GROWTH IN ONE OF THE MOST COMPETITIVE

\\x MARKETS

er HHW

Eucerm Eucerln

Korea Derma FY 2023

+40%

éo Local innovation supported by
‘made in Germany’

EVEN EVEN ﬂ :
RADIANCE RADIANCE

STEP1 STEP2

BRIGHT GLOW
Reduce dark spots Dewy glowing skin

vith Niacinamide With ILLUMISCIN™ |
J - .

O[5\ Only country not benefitting from
Thiamidol

Beiersdorf




REVIEW FY 2023 - LUXURY & SELECTIVE

LA PRAIRIE

BOUNCE BACK IN 2024

% Back to double-digit
sell-out growth in Q4

@F} Focus on innovations
== and TikTok

ﬁ\ﬂ Destocking done o
d Q Y2023

by Q1

-15.4%
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CHANTECAILLE

WILD ABOUT NATURE

CHANTECAILLE

ACCELERATE MOMENTUM

ﬂﬂ Expansion of travel retail

@59\ Set the right foundation

2

ll|||| Turnaround in Q1

—

Beiersdorf



FUTURE. READY.

HOW WE PAVED THE WAY IN 2023 DIGITAL TRANSFORMATION

BEIERSDORF
CAMPUS

2025

LEIPZIG FACTORY
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L

SHARE

)

N\
j DIVIDEND \\

_ INCREASE N | BUYBACK
- E €
+43% v :
coo €1.00 & €500 M 1O
I B FORTHE FIRSTTIME IN
e — 20+ YEARS



Beiersdg
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KEY FIGURES 2023

GROUP

Sales

EBIT

Profit after tax

EBIT margin

Profit after tax margin

Earnings per share in €

(excluding special factors)
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2022
January - December

in € million
8,799
1,158

823

13.2%
9.4%

3.56

2023
January - December

in € million
9,447
1,268

876

13.4%
9.3%

3.80

Change

Nominal

+7.4%

Organic
+10.8%




KEY FIGURES 2023

SEGMENTS

January - December January - December Change

Consumer in € million in € million Nominal Organic

Sales 7,131 7,780 +9.1% +12.5%
EBIT 880 1,002

EBIT margin 12.3% 12.9%

tesa

Sales 1,668 1,667 +/-0.0% +3.2%
EBIT 278 266

EBIT margin 16.7% 16.0%

(excluding special factors)
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KEY FIGURES 2023

CONSUMER

Organic Sales Growth

+14.8 +14.9

+10.9 492

Q12023 Q22023 Q32023 Q42023 FY 2023

Organic sales growth in %
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KEY FIGURES 2023

CONSUMER BRANDS

Organic Sales Growth

+12.1% +21.2%

NIVEA DERMA

Q4 2023 ‘ ‘

+3.7%

HEALTHCARE

-14.3%
LA PRAIRIE

m O » I r”“
Eucerin

NIVEA

HEALING OINTMENT
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Hansaplast

——

Elastoplast

e

LA PRAIRIE

SWITZERLAND



KEY FIGURES 2023

CONSUMER REGIONS

Organic Sales Growth
Europe
+9.7%
Eastern
North America Ve/estem Europe 3,364
+12.2% urope +21.99%
: 980 +6.8% X
Americas 2 672

+19.1%
2 196

Latin America

+25.6%
1,216
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KEY FIGURES FY 2023 - GROUP

GROUP INCOME STATEMENT

(in € million) Development in %
Sales 7.4
Cost of goods sold 4.9

Gross profit 9.3
Marketing and selling expenses 8.4
Research and development expenses - - 10.2

General and administrative expenses - - 8.9

Other operating result (excluding special factors) - -

Operating result (EBIT, excluding special
factors)

9.4
Special factors

Operating result (EBIT)

Financial result

Profit before tax

Income taxes

Profit after tax

Percentage changes are calculated based on thousands of €.
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KEY FIGURES 2023 - CONSUMER

CONSUMER

GROSS MARGIN in %

FY 2022 PRICE COSTS OF SALES, MiIX
LOGISTICS & FY 2023

OTHER

@FX avg. 2022
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KEY FIGURES 2023 - CONSUMER

CONSUMER

9;3 8.9 WORKING CAPITAL

5;3 5.1 5:8%

O—O0——O0—

2019 2020 2021 2022

2023 figures @FX avg. 2022



KEY FIGURES 2023 €8s

STRONG DEMAND FUELS

SECOND HALF GROWTH
e g | : L
- g esa o™

FY 2023: +3.2% FY 2023:
- Q4: +9.7% 16.0%
| \ Sales growth EBIT
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KEY FIGURES 2023 - tesa

tesay

Electronics

Taking sustainable design to the
next level - Debonding on Demand

_Automotive

Innovative adhesive solutions for

FI% the automotive industry
Oo—0O

=

Capacity Expansions
New production site in Haiphong, Vietham
Expansion of production site in Sparta, USA
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OUTLOOK

GROWTH DRIVERS TO WIN

Systematically enter and scale UN. y
white space opportunities in X

Skin Care.

©

Continue to invest wisely
to perpetually strengthen

Accelerate cascading of our
breakthrough proprietary
technologies across all brands.

Fucerin } @

—~—————

Transform acquisitions into
success and continue to

our brands in China. LA PRAIRIE 2garessively oxplor MEA

SWITZERLAND ..
opportunities.

® @ ® @

CHANTEC CAILLE

WILD ABOUT NATURE

Maximize opportunities digital

Relentlessly remain "best in
commerce offers our brands. y

class” in sustainability.
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ENTER AND SCALE UP WHITE SPACE

OPPORTUNITIES

__ Eucerin Face
Eucerin only presentin
————

1/3 of the market

Eucerin’
2l

FACE

Conquering
® new markets
since 2017

MER
HYDRATION

aaaaaa

+ My
uuuuu
nnnnnnnnnnnnn



OUTLOOK

INVEST WISELY IN CH I NA

Present

« La Prairie on the pulse of the market
* Not relying on promotions

« Main brands established in
the market

 Infrastructure in place

* Learnings from launches &

acquisitions  Wé630 in mainland China

 Launch of Chantecaille

:
o PN
o - \ : ’ - ~ & '. ' : ) B ! a
| S TERN ——L TR oy
| : : ¢ ”" - E ! ' . i;_' e o
Sl 38 £ | . Beiersdorf
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OUTLOOK

MAXIMIZE DIGITAL

SCALE UP
ORGANIZATION
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COMMERCE

SCALE UP
CAPABILITIES

‘ DATA & INSIGHTS

' FULL-FUNNEL MEDIA

B!i LIVE COMMERCE

SCALE UP
LUXE FOOTPRINT

< CQ‘ tocailo A9 a
L

S
( MBFE FRMAL
\

CHANTNGAILLN
B

(

O\ v
I o

W e ni w

¥
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OUTLOOK

CASCADE BREAKTHROUGH

TECHNOLOGIES

REGIONS “ 1
* ., - \\ L L
/ .; s B \ s-biomedic Y
2 . . The Skin MicrobiomfepComaanL ; b
CATEGORIES o * L
5 COMING S©Q ‘\
)| \
/ \ ‘IE NEXTBREAKTHROUGH
INNOVATION v
BRANDS IN ANTEAGE SK c&
"ATE
W630 IS THE NEW W630 FUTURE INNOVATION 2024+
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® @& ® @

CHANTET CAILTLE

WILD ABOUT NATURE

Coppertone

Beiersdorf
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OUTLOOK

SUSTAINABILITY

LEADERSH I,P

INCDP ",‘}";-‘.f‘-

.OSURE INSIGHT ACTION "
-

ALIST SCIENCE
2023 .' ZERO ==

7 . S X, o A
; ' TARGET
CLIMATE FORESTS WATER . DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

One of only 10 companies
worldwide that achieved the

"AAA" rating in 2023

Results 2023



OUTLOOK

GROWTH DRIVERS TO WIN

Systematically enter and scale UN. y
white space opportunities in X

Skin Care.

©

Continue to invest wisely
to perpetually strengthen

Accelerate cascading of our
breakthrough proprietary
technologies across all brands.

Fucerin } @

—~—————

Transform acquisitions into
success and continue to

our brands in China. LA PRAIRIE 2garessively oxplor MEA

SWITZERLAND ..
opportunities.

® @ ® @

CHANTEC CAILLE

WILD ABOUT NATURE

Maximize opportunities digital

Relentlessly remain "best in
commerce offers our brands. y

class” in sustainability.
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Consumer
* Mid-single-digit organic sales growth
« EBIT margin +50bps vs previous year

tesa
* Low- to mid-single-digit organic sales growth
» EBIT margin at previous year's level

Total Group

» Mid-single-digit organic sales growth
« EBIT margin slightly above previous year's level
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